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Mind the Gap in media coverage and strategic communication in case of security threats
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Open Educational Resources
https://crescentproject.eu/oer/

Open Educational Resources

a 1. Security, asymmetric threats and communication
2. Strategic communication and public opinion
3. Adressing the challenge of fake news, disinformation and covert influence in the digital
era

CHOOSE A TOPOIC AND MOVE ALONG 4. CRESCEnt Advanced Analytic and Critical Thinking Toolkit
FASTER 5. Role-playing Simulations/Gaming

1. Security, asymmetric threats and communication

CHARACTERIZATION OF THE 21ST CENTURY SECURITY THREAT LANDSCAPE

Definitions: national security threats, state conventional and non state unconventional methods, hybrid threats, disinformation.

GotoOER111

Licencia Creative Commons

QO

Reconocimiento (BY)

Plataformas Europeas de Conocimiento Abierto

School Gateway

Europe’s online platform for school education
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SEQUELS OF HYBRID THREATS

‘ TYPES OF MIS- AND
N DISINFORMATION

dhannels

T

. » Produccion » - s S
. "o Diseno -
e Desarrollo

&
Strategic Communication
—
Strategic communication has been defined
j "€l Strategic Communications . o "’w as “coordinated actions, messages, images,
¥ REaRe- oo and other forms of signaling or engagement

intended to inform, influence, or persuade

selected audiences in support of national
objectives” (Paul 2011: 3) or the objectives of

a particular organization. Similarly, strategic >
communication is understood as “the use of

words, actions, images, or symbols to

influence the attitudes and opinions of

target audiences to shape their behavior in

order to advance interests or policies, or to

achieve objectives” (Farwell 2012: xviii-xix).
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Licencia y créditos

llustracion “Bombilla abierta”, José Luis Rubio Tamayo Licencia: Creative Commons Reconocimiento 4.0 Intl.
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